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PROGRAMME,	
  AUTUMN	
  2011	
  
	
  
The	
  Media@UU	
   lecture	
   series	
   is	
   organized	
   by	
   the	
   Department	
   of	
   Informatics	
   and	
   Media's	
  
Research	
  Group	
  in	
  Media	
  and	
  Communication	
  Studies.	
  In	
  addition	
  to	
  lectures	
  by	
  representatives	
  
of	
  our	
  own	
  department,	
  researchers	
  from	
  other	
  disciplines,	
  as	
  well	
  as	
  well-­‐known	
  international	
  
scholars,	
  present	
  current	
  research.	
  The	
  series	
  is	
  dedicated	
  to	
  highlighting	
  research	
  on	
  media,	
  or	
  
media-­‐related	
   issues,	
   from	
   across	
   the	
   broad	
   intellectual	
   spectrum	
   at	
   Uppsala	
   University,	
   and	
  
beyond.	
  It	
  focuses	
  on	
  contemporary	
  hot	
  issues	
  relating	
  to	
  the	
  role	
  of	
  the	
  media	
  in	
  society,	
  such	
  
as	
   for	
   example:	
   media,	
   conflict	
   &	
   war,	
   online	
   politics,	
   online	
   economy,	
   Internet/social	
  
media/web	
  2.0,	
  media	
  &	
  globalization,	
  or	
  media	
  power.	
  
	
  
Our	
   autumn	
   lecture	
   series	
   features	
   among	
   other	
   a	
   workshop	
   about	
   digital	
   media,	
   political	
  
change	
  and	
  the	
  Arab	
  world,	
  a	
  public	
  PhD	
  defence,	
  a	
  conference	
  about	
  China	
  and	
  the	
  media	
  and	
  
talks	
   about	
   social	
   media	
   and	
   citizen	
   media.	
   We	
   very	
   much	
   invite	
   colleagues	
   at	
   Uppsala	
  
University	
   from	
   all	
   departments,	
   students,	
   colleagues	
   from	
   other	
   universities	
   and	
   the	
   general	
  
public	
   to	
   join	
  us	
   for	
   these	
  exciting	
  events	
   that	
  want	
   to	
   stimulate	
  discussions	
  about	
  media	
  and	
  
communication	
  in	
  contemporary	
  society.	
  
	
  
LOCATION	
  Ekonomikum,	
  Kyrkogårdsgatan	
  10,	
  Uppsala.	
  
	
  

• Monday,	
  September	
  12,	
  2011,	
  10:00-­‐12:30:	
  Workshop	
  “Digital	
  Media	
  and	
  Political	
  Change”	
  
(with	
  Lance	
  Bennett,	
  Christian	
  Christensen,	
  Christian	
  Fuchs,	
  Muzammil	
  M.	
  Hussain,	
  Gail	
  
Ramsay,	
  Kristina	
  Riegert,	
  Alexandra	
  Segerberg),	
  room	
  A138	
  

• Thursday,	
  September	
  29,	
  09:00-­‐11:00,	
  Thomas	
  Tufte	
  (Roskilde	
  University,	
  Denmark):	
  Citizen	
  
Media	
  and	
  Citizen	
  Tactics,	
  hörsal	
  2	
  (HS2).	
  	
  

• Thursday,	
  September	
  29,	
  14:00,	
  hörsal	
  2	
  (HS2):	
  Defence	
  of	
  Cecilia	
  Strand’s	
  dissertation	
  
“Perilous	
  Silences	
  and	
  Counterproductive	
  Narratives	
  Pertaining	
  to	
  HIV/AIDS	
  in	
  the	
  Ugandan,	
  
Lesotho	
  and	
  Namibian	
  Press“,	
  	
  opponent:	
  Thomas	
  Tufte	
  

• Monday,	
  October	
  3,	
  2011,	
  14:15-­‐16:00,	
  Hart	
  Cohen	
  (University	
  of	
  Western	
  Sydney,	
  Australia):	
  
The	
  Idea	
  of	
  “Social”	
  in	
  Social	
  Media,	
  room	
  B105	
  

• Wednesday,	
  October	
  5,	
  2011,	
  10:00-­‐12:00,	
  Yuezhi	
  Zhao	
  (Simon	
  Fraser	
  University,	
  Canada):	
  
The	
  Politics	
  of	
  Intellectual	
  Publicity	
  in	
  China’s	
  Brave	
  New	
  Media	
  World,	
  room	
  A138	
  

• Thursday+Friday,	
  October	
  6+7,	
  2011:	
  Conference	
  “Global	
  Media	
  Worlds	
  and	
  China”,	
  
Ekonomikum;	
  keynote	
  speakers:	
  Yuezhi	
  Zhao	
  (Simon	
  Fraser	
  University,	
  Canada),	
  Daya	
  
Thussu	
  (University	
  of	
  Westminster,	
  UK),	
  Susan	
  Brownell	
  (University	
  of	
  Missouri,	
  USA)	
  

• Wednesday,	
  November	
  2,	
  2011,	
  15:15-­‐17:00,	
  Tobias	
  Olsson	
  (Jönköping	
  University,	
  Sweden):	
  
Mediated	
  Participation	
  and	
  “Social”	
  Media:	
  Some	
  Critical	
  Remarks,	
  room	
  F332	
  

	
  



 

CONTACT	
  FOR	
  MORE	
  INFORMATION	
  ABOUT	
  THE	
  MEDIA@UU	
  LECTURE	
  SERIES	
  
Prof.	
  Christian	
  Fuchs	
   	
   	
  Prof.	
  Christian	
  Christensen	
  

christian.fuchs@im.uu.se	
   	
  christian.christensen@im.uu.se	
  
Phone	
  018	
  471	
  1019	
  	
   	
  	
   	
  Phone	
  018	
  471	
  1027	
  

http://www.im.uu.se	
  
	
  



 

 

	
  

	
   	
  
	
  

WORKSHOP	
  DIGITAL	
  MEDIA	
  AND	
  POLITICAL	
  CHANGE	
  
	
  
DATE	
  
Monday,	
  September	
  12,	
  2011,	
  10:00-­‐12:30h	
  	
  
	
  
VENUE	
  
Ekonomikum,	
  Room	
  A138	
  (Kyrkogårdsgatan	
  10,	
  Uppsala,	
  Sweden)	
  
	
  
ABSTRACT	
  
Ben	
  Ali	
  ruled	
  Tunisia	
  for	
  20	
  years,	
  Mubarak	
  reigned	
  in	
  Egypt	
  for	
  30	
  years,	
  and	
  Gaddafi	
  
held	
  Libya	
  in	
  a	
  tight	
  grip	
  for	
  over	
  40	
  years.	
  Yet	
  their	
  bravest	
  challengers	
  were	
  20-­‐	
  and	
  
30-­‐year-­‐olds	
  without	
  ideological	
  baggage,	
  violent	
  intentions	
  or	
  clear	
  leaders.	
  The	
  groups	
  
that	
   initiated	
   and	
   sustained	
   protests	
   have	
   few	
   meaningful	
   experiences	
   with	
   public	
  
deliberation	
  or	
  voting,	
  and	
  little	
  experience	
  with	
  successful	
  protesting.	
  However,	
   these	
  
young	
  activists	
  are	
  politically	
  disciplined,	
  pragmatic	
  and	
  collaborative.	
  Where	
  do	
  young	
  
people	
  who	
  grow	
  up	
  in	
  entrenched	
  authoritarian	
  regimes	
  learn	
  about	
  public	
  life	
  and	
  get	
  
political	
  aspirations?	
   Internet,	
  mobile	
  phones,	
  and	
  social	
  networking	
  applications	
  have	
  
transformed	
  politics	
  across	
  North	
  Africa	
  and	
  the	
  Middle	
  East.	
  In	
  this	
  workshop	
  on	
  digital	
  
media	
   and	
   the	
   organization	
   of	
   social	
   change	
   in	
   the	
   Arab	
   Spring,	
   we	
   examine	
   various	
  
dimensions	
  of	
  emerging	
  information	
  infrastructure	
  in	
  North	
  Africa	
  and	
  the	
  Middle	
  East.	
  
	
  
SPEAKERS	
  

• Lance	
   Bennett	
   (University	
   of	
   Washington,	
   US	
   &	
   Stockholm	
   University,	
   SE)	
   &	
  
Alexandra	
  Segerberg	
  (Stockholm	
  University,	
  SE)	
  –	
  The	
  Logic	
  of	
  Connective	
  Action	
  

• Gail	
   Ramsay	
   (Uppsala	
   University,	
   SE	
   &	
   Stockholm	
   University,	
   SE)	
   &	
   Kristina	
  
Riegert	
   (Stockholm	
   University,	
   SE)	
   –	
   Activists,	
   Individualists	
   and	
   Comics:	
   The	
  
Counter-­‐Publicness	
  of	
  Lebanese	
  Blogs	
  

• Christian	
   Christensen	
   (Uppsala	
   University,	
   SE)	
   –	
   Visions	
   of	
   Technology	
   and	
  
Liberation:	
  State	
  Aid	
  to	
  Net	
  Activists	
  in	
  a	
  Era	
  of	
  „Twitter	
  Revolutions“	
  

• Muzammil	
   M.	
   Hussain	
   (University	
   of	
   Washington,	
   US)	
   &	
   Philip	
   N.	
   Howard	
  
(University	
   of	
   Washington,	
   US)	
   –	
   Al	
   Jazeera	
   and	
   Citizen	
   Journalists:	
   The	
  
Intersection	
  of	
  Broadcast	
  and	
  Social	
  Networks	
  in	
  the	
  Arab	
  Spring	
  

	
  
CHAIRED	
  BY	
  

• Christian	
  Fuchs	
  (Uppsala	
  University,	
  SE)	
  
	
  
ORGANIZED	
  BY	
  
Department	
  of	
  Informatics	
  and	
  Media,	
  Media	
  and	
  Communication	
  Studies	
  



 

 

CONTACT	
  FOR	
  INFORMATION	
  ABOUT	
  THE	
  EVENT	
  
Prof.	
  Christian	
  Fuchs	
  	
   	
   	
   	
   Prof.	
  Christian	
  Christensen	
  
christian.fuchs@im.uu.se	
  	
   	
   	
   	
   christian.christensen@im.uu.se	
  
Phone	
  018	
  471	
  1019	
  	
   	
   	
   	
   Phone	
  018	
  471	
  1027	
  
http://im.uu.se	
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Media@UU	
  Seminar	
  with	
  Professor	
  Thomas	
  Tufte	
  about	
  Citizen	
  Media	
  and	
  Citizen	
  
Tactics	
  (in	
  English)	
  
	
  
Thursday,	
  September	
  29,	
  2011,	
  09:00-­‐11:00h,	
  Ekonomikum,	
  Hörsal	
  2	
  (HS2)	
  	
  
(Kyrkogårdsgatan	
  10)	
  
	
  
Citizen	
  Media	
  and	
  Citizen	
  Tactics	
  
Speaker:	
  Professor	
  Thomas	
  Tufte,	
  Roskilde	
  University	
  (Denmark)	
  	
  
	
  
Abstract	
  	
  
Tactics,	
  according	
  to	
  Michel	
  de	
  Certeau	
  (1984),	
  are	
  the	
  efforts	
  made	
  by	
  ordinary	
  people	
  
to	
  create	
  spaces	
  for	
  themselves,	
  whereby	
  they	
  can	
  overcome	
  the	
  structures	
  of	
  power	
  to	
  
which	
   they	
   are	
   subject	
   due	
   to	
   institutions’	
   actions	
   and	
   impositions.	
  	
   Within	
   a	
   critical	
  
media	
  tradition,	
  mainstream	
  and	
  large	
  scale	
  media	
  are	
  traditionally	
  seen	
  as	
  one	
  such	
  set	
  
of	
  institutions	
  exercising	
  power.	
  The	
  response	
  to	
  this	
  for	
  ordinary	
  citizens	
  is	
  to	
  seek	
  to	
  
develop	
  what	
  I	
  call	
  citizen	
  tactics	
  (Tufte	
  2008).	
  This	
  presentation	
  explores	
  citizen	
  tactics	
  
in	
   the	
   light	
   of	
   rapidly	
   changing	
   relations	
  between	
   citizens	
   and	
  media	
   in	
   society.	
   I	
  will	
  
discuss	
  and	
  seek	
  to	
  define	
  the	
  concept	
  of	
  citizen	
  tactics,	
  drawing	
  in	
  part	
  on	
  de	
  Certeau,	
  
but	
  also	
  on	
  Clemencia	
  Rodriquez’	
  conceptualization	
  of	
  ‘	
  citizen	
  media’	
  (Rodriguez	
  2001)	
  
and	
  thus	
  exploring	
  how	
  citizen	
  media	
  and	
  citizen	
  tactics	
  relate	
  to	
  each	
  other	
  in	
  times	
  of	
  
changing	
   media	
   landscapes	
   and	
   citizen-­‐media	
   relations.	
  	
   Citizen	
   tactics	
   speak	
   to	
   the	
  
ways	
   and	
  means	
   whereby	
   citizens	
   exert	
   agency,	
   articulate	
   ownership	
   and	
   form	
   their	
  
identity	
  in	
  accordance	
  with	
  their	
  own	
  norms	
  and	
  values,	
  trajectories	
  and	
  projections	
  for	
  
the	
  future.	
  This	
  also	
  speaks	
  to	
  the	
  relationship	
  between	
  voice	
  and	
  power	
  and	
  the	
  role	
  of	
  
communication	
  in	
  changing	
  citizenship	
  in	
  the	
  digital	
  age	
  (Bennett	
  1998,	
  2008).	
  In	
  trying	
  
to	
  both	
  unpack	
  and	
  ground	
  a	
  discussion	
  of	
  how	
  citizen	
  media	
  constitute	
  spaces	
  for	
  the	
  
articulation	
  and	
  practice	
  of	
  citizen	
  tactics	
  in	
  times	
  of	
  globalization,	
  network	
  society	
  and	
  
proliferating	
  social	
  media,	
  I	
  will	
  briefly	
  engage	
  with	
  three	
  on-­‐going	
  debates:	
  Firstly,	
  the	
  
debate	
   around	
   citizen	
  media	
   versus	
   alternative	
  media	
   Secondly,	
   the	
   discussion	
   about	
  
social	
  media	
  and	
  digital	
  culture,	
  and	
  how	
  citizens	
   in	
  different	
  parts	
  of	
   the	
  world	
  make	
  
use	
   of	
   these	
  media.	
   My	
   third	
   perspective	
   is	
   to	
   relate	
   the	
   citizen	
  media	
   debate	
   to	
   the	
  
public	
  service	
  broadcasting	
  discussion.	
  
	
  
Thomas	
  Tufte	
  is	
  professor	
  of	
  media	
  and	
  communication	
  studies	
  at	
  Roskilde	
  University.	
  
His	
   research	
   areas	
   include	
   communication	
   for	
   development	
   and	
   social	
   change,	
   health	
  
communication,	
   participatory	
   communication,	
   qualitative	
   audience	
   studies	
   (reception	
  



 

 

analysis	
  and	
  audience	
  ethnography),	
  media	
  sociology,	
  media	
  and	
  cultural	
  globalisation,	
  
media	
  and	
  ethnicity.	
  Professor	
  Tufte	
  will	
  present	
  an	
  outline	
  of	
  his	
  current	
  research.	
  
	
  
The	
  Media@UU	
   lecture	
   series	
   is	
   organized	
   by	
   the	
   Department	
   of	
   Informatics	
   and	
  
Media's	
   Division	
   of	
   Media	
   and	
   Communication	
   Studies.	
   In	
   addition	
   to	
   lectures	
   by	
  
representatives	
  of	
   our	
  own	
  department,	
   researchers	
   from	
  other	
  disciplines,	
   as	
  well	
   as	
  
well-­‐known	
  international	
  scholars,	
  present	
  current	
  research.	
  The	
  series	
  is	
  dedicated	
  to	
  
highlighting	
   research	
   on	
   media,	
   or	
   media-­‐related	
   issues,	
   from	
   across	
   the	
   broad	
  
intellectual	
  spectrum	
  at	
  Uppsala	
  University,	
  and	
  beyond.	
  It	
  focuses	
  on	
  contemporary	
  hot	
  
issues	
  relating	
  to	
  the	
  role	
  of	
  the	
  media	
  in	
  society,	
  such	
  as	
  for	
  example:	
  media,	
  conflict	
  &	
  
war,	
   online	
   politics,	
   online	
   economy,	
   Internet/social	
   media/web	
   2.0,	
   media	
   &	
  
globalization,	
  or	
  media	
  power.	
  
	
  
Organized	
  by:	
  
Institutionen	
  för	
  informatik	
  och	
  media,	
  medie-­‐	
  och	
  kommunikationsvetenskap	
  	
  
	
  
Contact	
  for	
  information	
  about	
  the	
  event:	
  
Prof.	
  Christian	
  Fuchs	
  	
  
christian.fuchs@im.uu.se	
  	
  
Phone	
  018	
  471	
  1019	
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Public	
  Defence	
  of	
  Cecilia	
  Strand’s	
  Dissertation	
  
	
  	
  
Dissertation:	
  Perilous	
  Silences	
  and	
  Counterproductive	
  Narratives	
  Pertaining	
  to	
  HIV/AIDS	
  
in	
  the	
  Ugandan,	
  Lesotho	
  and	
  Namibian	
  Press.	
  
Date:	
  September	
  29,	
  2011.	
  
Place:	
  Uppsala	
  University.	
  Ekonomikum.	
  Kyrkogårdsgatan	
  10,	
  Uppsala.	
  
Respondent:	
  
Cecilia	
  Strand,	
  Department	
  of	
  Informatics	
  and	
  Media,	
  Uppsala	
  University	
  
Opponent:	
  
Professor	
  Thomas	
  Tufte,	
  Communication	
  Studies,	
  Roskilde	
  University,	
  Denmark	
  
Chair:	
  Prof.	
  Christian	
  Fuchs,	
  Department	
  of	
  Informatics	
  and	
  Media,	
  Uppsala	
  University	
  
Grading	
  committee:	
  
Docent	
  Amelie	
  Hössjer,	
  Department	
  of	
  Informatics	
  and	
  Media	
  Docent	
  Cecilia	
  Pahlberg,	
  
Department	
  of	
  Business	
  Studies	
  Professor	
  Gunilla	
  Jarlbro,	
  Department	
  of	
  
Communication	
  and	
  Media,	
  Lund	
  University	
  
Supervisors:	
  Professor	
  Mats	
  Edenius,	
  Professor	
  Lowe	
  Hedman	
  
Programme	
  
09:00-­11:00	
  Ekonomikum,	
  Hörsal	
  2	
  (HS2):	
  
Research	
  Seminar	
  with	
  Prof.	
  Thomas	
  Tufte	
  
Thomas	
  Tufte	
  is	
  professor	
  of	
  media	
  and	
  communication	
  studies	
  at	
  Roskilde	
  University.	
  
His	
  research	
  areas	
  include	
  communication	
  for	
  development	
  and	
  social	
  change,	
  health	
  
communication,	
  participatory	
  communication,	
  qualitative	
  audience	
  studies	
  (reception	
  
analysis	
  and	
  audience	
  ethnography),	
  media	
  sociology,	
  media	
  and	
  cultural	
  globalisation,	
  
media	
  and	
  ethnicity.	
  Prof.	
  Tufte	
  will	
  present	
  an	
  outline	
  of	
  his	
  current	
  research.	
  
14:00	
  Ekonomikum,	
  Hörsal	
  2	
  (HS2):	
  
Public	
  defence	
  of	
  Cecilia	
  Strand's	
  dissertation	
  Perilous	
  Silences	
  and	
  Counterproductive	
  
Narratives	
  Pertaining	
  to	
  HIV/AIDS	
  in	
  the	
  Ugandan,	
  Lesotho	
  and	
  Namibian	
  Press.	
  
Abstract	
  
Strand,	
  C.	
  2011.	
  Perilous	
  Silences	
  and	
  Counterproductive	
  Narratives	
  Pertaining	
  to	
  HIV/	
  
AIDS	
  in	
  the	
  Ugandan,	
  Lesotho	
  and	
  Namibian	
  Press.	
  Acta	
  Universitatis	
  Upsaliensis.	
  Digital	
  
Comprehensive	
  Summaries	
  of	
  Uppsala	
  Dissertations	
  from	
  the	
  Faculty	
  of	
  Social	
  Sciences	
  
71.	
  87	
  pp.	
  Uppsala.	
  	
  
ISBN	
  978-­‐91-­‐554-­‐8134-­‐6.	
  
Research	
  on	
  Western	
  mainstream	
  media’s	
  framing	
  of	
  HIV/AIDS	
  in	
  the	
  1980’s	
  showed	
  
that	
  media	
  narratives	
  influenced	
  audiences’	
  understanding	
  of	
  the	
  epidemic	
  as	
  well	
  as	
  
society’s	
  responses.	
  By	
  analyzing	
  a	
  society’s	
  mass	
  media	
  and	
  its	
  framing	
  of	
  HIV/AIDS,	
  it	
  
is	
  possible	
  to	
  explore	
  what	
  understandings	
  are	
  given	
  preferential	
  treatment	
  in	
  society,	
  



 

 

as	
  well	
  as	
  to	
  explore	
  what	
  social	
  changes	
  those	
  narratives	
  indirectly	
  or	
  directly	
  facilitate.	
  
Such	
  an	
  analysis	
  is	
  particularly	
  important	
  in	
  Sub-­‐Saharan	
  Africa,	
  which	
  is	
  the	
  continent	
  
most	
  affected	
  by	
  HIV/AIDS.	
  It	
  has	
  continuously	
  struggled	
  to	
  reverse	
  the	
  course	
  of	
  the	
  
epidemic.	
  
This	
  dissertation	
  consists	
  of	
  five	
  separate	
  articles.	
  They	
  identify	
  and	
  describe	
  media	
  
narratives	
  on	
  HIV/AIDS	
  and	
  the	
  closely	
  related	
  topic	
  of	
  same-­‐sex	
  sexuality	
  in	
  three	
  
countries	
  hard-­‐hit	
  by	
  the	
  epidemic:	
  Lesotho,	
  Namibia	
  and	
  Uganda.	
  They	
  also	
  discuss	
  the	
  
potential	
  effects	
  of	
  persistent	
  silences	
  as	
  well	
  as	
  narratives	
  that	
  are	
  counterproductive	
  
to	
  the	
  countries’	
  ability	
  to	
  respond	
  to	
  the	
  epidemic.	
  
The	
  research	
  uses	
  a	
  combination	
  of	
  quantitative	
  and	
  qualitative	
  approaches:	
  
• content	
  analysis	
  of	
  independent	
  and	
  government-­‐controlled	
  print	
  media	
  
• semi-­‐structured	
  interviews	
  with	
  media	
  practitioners	
  and	
  representatives	
  from	
  
organizations	
  that	
  seek	
  to	
  influence	
  the	
  media	
  agenda,	
  

• analysis	
  of	
  legislative	
  and	
  policy	
  documents.	
  
The	
  articles	
  discuss	
  a	
  range	
  of	
  persistent	
  silences	
  and	
  counterproductive	
  narratives	
  on	
  
HIV/AIDS	
  in	
  the	
  three	
  countries.	
  
Overall,	
  it	
  is	
  shown	
  that	
  the	
  media	
  largely	
  fail	
  in	
  providing	
  its	
  readers	
  with	
  narratives	
  
that	
  contain	
  many	
  of	
  the	
  particular	
  factors	
  that	
  fuel	
  epidemics	
  –	
  there	
  is	
  a	
  neglect	
  of	
  the	
  
complexity	
  of	
  economic,	
  social,	
  cultural	
  and	
  biological	
  aspects	
  as	
  well	
  as	
  factors	
  related	
  
to	
  stigma	
  and	
  discrimination.	
  The	
  research	
  however	
  also	
  shows	
  differences	
  between	
  
countries	
  and	
  various	
  types	
  of	
  media.	
  Privately-­‐owned	
  media	
  play	
  an	
  important	
  role	
  in	
  
acknowledging	
  the	
  existence	
  of	
  same-­‐sex	
  sexuality	
  as	
  well	
  have	
  relevance	
  in	
  relation	
  to	
  
HIV/AIDS	
  prevention	
  and	
  treatment	
  services	
  in	
  Namibia	
  and	
  Uganda.	
  
	
  
Contact	
  for	
  information	
  about	
  the	
  event:	
  
Prof.	
  Christian	
  Fuchs	
  	
  
christian.fuchs@im.uu.se	
  	
  
Phone	
  018	
  471	
  1019	
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Media@UU	
  Seminar	
  with	
  Professor	
  Hart	
  Cohen	
  about	
  Social	
  Media	
  (in	
  English)	
  
	
  
Monday,	
  October	
  3,	
  2011,	
  14:15-­‐16:00h,	
  Ekonomikum,	
  room	
  B105	
  	
  
(Kyrkogårdsgatan	
  10)	
  
	
  
The	
  Idea	
  of	
  ‘Social’	
  in	
  Social	
  Media	
  
Speaker:	
  Professor	
  Hart	
  Cohen,	
  University	
  of	
  Western	
  Sydney	
  (Australia)	
  	
  
	
  
Abstract	
  	
  
The	
  sense	
  of	
  social	
  in	
  social	
  media	
  has	
  been	
  given	
  a	
  very	
  different	
  slant	
  to	
  the	
  term	
  than	
  
the	
   manner	
   in	
   which	
   it	
   has	
   been	
   understood	
   and	
   used	
   in	
   many	
   of	
   its	
   intellectual	
  
antecedents.	
   The	
   interest	
   of	
   Prof.	
   Cohen	
   in	
   this	
   presentation	
   is	
   to	
   explore	
   how	
   the	
  
current	
   extensive	
   use	
   of	
   “social”	
   in	
   its	
   adjectival	
   qualification	
   of	
   media	
   and	
  
transformation	
   into	
  a	
   compound	
  noun,	
  has	
   replaced	
  a	
   complex	
   term	
  and	
   its	
  preferred	
  
meanings	
   laid	
   down	
   by	
   historical	
   circumstance.	
   Within	
   “social	
   media”	
   the	
   social	
  
collapses	
   into	
  a	
   term	
  of	
  mediation	
  and	
  stands	
   for	
   the	
  range	
  of	
  connecting	
   instances	
   in	
  
which	
   media	
   performs	
   linkages	
   across	
   platforms	
   and	
   virtual	
   places.	
   These	
   linkages	
  
frequently	
   take	
   the	
   form	
   of	
   conversations	
   between	
   persons,	
   both	
   structured	
   and	
  
unstructured,	
  but	
  mostly	
  take	
  on	
  “to	
  whom	
  it	
  may	
  concern”	
  modes	
  of	
  address	
  most	
  often	
  
in	
  the	
  service	
  of	
  the	
  advertising	
  and	
  marketing	
  industries.	
  
	
  
In	
   more	
   recent	
   contexts,	
   the	
   use	
   of	
   social	
   media	
   has	
   been	
   tied	
   to	
   the	
   activation	
   of	
  
political	
   and	
   grassroots	
   movements.	
   Prof.	
   Cohen	
   argues	
   then	
   that	
   while	
   the	
   ease	
   of	
  
formulation	
   of	
  messages	
   within	
   these	
   platforms	
   and	
   applications	
   constructs	
   a	
   wholly	
  
different	
  and	
  distorted	
  idea	
  of	
  the	
  social,	
  the	
  use	
  of	
  social	
  media	
  as	
  a	
  communalising	
  tool	
  
is	
  continuous	
  with	
  the	
  intellectual	
  traditions	
  that	
  made	
  the	
  “social”	
  a	
  powerful	
  concept	
  
for	
  theorising	
  and	
  thinking	
  about	
  civilizational	
  change.	
  
	
  
With	
  reference	
  to	
  particular	
  social	
  media	
  sites	
  and	
  examples	
  drawn	
  from	
  recent	
  political	
  
events,	
  Prof.	
  Cohen	
  will	
  pose	
  and	
  address	
  a	
  number	
  of	
  questions:	
   Is	
  social	
  media	
  most	
  
powerful	
  when	
  communities	
  of	
  practice	
  meet	
  communities	
  of	
  interest?	
  Can	
  the	
  “social”	
  
in	
   social	
   media	
   be	
   redeemed	
   beyond	
   corporate	
   marketing	
   to	
   impact	
   on	
   both	
   micro	
  
political	
   events	
   and	
   media	
   worlds?	
   Can	
   identity	
   politics	
   survive	
   the	
   virtualising	
   of	
  
subjectivity?	
  Do	
  those	
  using	
  social	
  media	
  for	
  political	
  change	
  understand	
  the	
  nuances	
  of	
  
the	
  technologies	
  they	
  appropriate?	
  Does	
  this	
  matter	
  –	
  for	
  example,	
  does	
  the	
  awareness	
  
of	
  the	
  impact	
  of	
  technologies	
  on	
  communicational	
  strategies	
  make	
  a	
  difference	
  to	
  those	
  
strategies?	
  	
  



 

 

Dr	
  Hart	
  Cohen	
  is	
  Associate	
  Professor	
  in	
  Media	
  Arts	
  in	
  the	
  School	
  of	
  Communication	
  Arts	
  
and	
  a	
  member	
  of	
  the	
  Centre	
  for	
  Cultural	
  Research	
  at	
  the	
  University	
  of	
  Western	
  Sydney,	
  
Australia.	
  He	
  is	
  Associate	
  Head	
  of	
  School	
  and	
  directs	
  Research	
  and	
  Postgraduate	
  Studies.	
  
Currently	
   he	
   is	
   Acting	
   Head	
   of	
   School	
   and	
   Associate	
   Dean,	
   Research,	
   College	
   of	
   Arts.	
  
Professor	
   Cohen	
   has	
   led	
   two	
   Australian	
   Research	
   Council	
   Projects	
   related	
   to	
   the	
  
Strehlow	
   Collection	
   held	
   at	
   the	
   Strehlow	
   Research	
   Centre	
   in	
   Alice	
   Springs	
   and	
   is	
  
currently	
  directing	
  a	
   third	
  one	
   titled,	
  Digital	
  archives,	
  datadiversity	
  and	
  discoverability:	
  
the	
   Strehlow	
  Collection	
  as	
   knowledge	
   resource	
   for	
   remote	
   indigenous	
   communities.	
   Two	
  
films	
   commissioned	
   by	
   Public	
   Television	
   in	
   Australia	
   have	
   been	
   made	
   in	
   relation	
   to	
  
these	
  projects:	
  “Mr.	
  Strehlow’s	
  Films”	
  (SBSI	
  2001)	
  and	
  Cantata	
  Journey	
  (ABC	
  TV	
  2006).	
  
Hart	
   Cohen	
   co-­‐edited	
   a	
   special	
   issue	
   of	
  Media	
   International	
   Australia	
   on	
   the	
   theme	
   of	
  
Digital	
  Anthropology	
  (MIA	
  116	
  August	
  2005)	
  and	
  is	
  co-­‐author	
  of	
  Screen	
  Media	
  Arts:	
  
An	
  Introduction	
  to	
  Concepts	
  and	
  Practices	
   for	
  Oxford	
  University	
  Press	
  (2009)	
  and	
   is	
  
editor	
  of	
  the	
  Global	
  Media	
  Journal/Australian	
  Edition:	
  2007-­‐present.	
  
http://www.commarts.uws.edu.au/gmjau/	
  
	
  
The	
  Media@UU	
   lecture	
   series	
   is	
   organized	
   by	
   the	
   Department	
   of	
   Informatics	
   and	
  
Media's	
   Division	
   of	
   Media	
   and	
   Communication	
   Studies.	
   In	
   addition	
   to	
   lectures	
   by	
  
representatives	
  of	
   our	
  own	
  department,	
   researchers	
   from	
  other	
  disciplines,	
   as	
  well	
   as	
  
well-­‐known	
  international	
  scholars,	
  present	
  current	
  research.	
  The	
  series	
  is	
  dedicated	
  to	
  
highlighting	
   research	
   on	
   media,	
   or	
   media-­‐related	
   issues,	
   from	
   across	
   the	
   broad	
  
intellectual	
  spectrum	
  at	
  Uppsala	
  University,	
  and	
  beyond.	
  It	
  focuses	
  on	
  contemporary	
  hot	
  
issues	
  relating	
  to	
  the	
  role	
  of	
  the	
  media	
  in	
  society,	
  such	
  as	
  for	
  example:	
  media,	
  conflict	
  &	
  
war,	
   online	
   politics,	
   online	
   economy,	
   Internet/social	
   media/web	
   2.0,	
   media	
   &	
  
globalization,	
  or	
  media	
  power.	
  
	
  
Organized	
  by:	
  
Institutionen	
  för	
  informatik	
  och	
  media,	
  medie-­‐	
  och	
  kommunikationsvetenskap	
  	
  
	
  
Contact	
  for	
  information	
  about	
  the	
  event:	
  
Prof.	
  Christian	
  Fuchs	
  	
  
christian.fuchs@im.uu.se	
  	
  
Phone	
  018	
  471	
  1019	
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Media@UU	
  Seminar	
  with	
  Professor	
  Yuezhi	
  Zhao	
  about	
  Media	
  and	
  Communication	
  
Politics	
  in	
  China	
  (in	
  English)	
  
	
  
Wednesday,	
  October	
  5,	
  2011,	
  10:00-­‐12:00h,	
  Ekonomikum,	
  room	
  A138	
  
(Kyrkogårdsgatan	
  10)	
  
	
  
The	
  Politics	
  of	
  Intellectual	
  Publicity	
  in	
  China’s	
  Brave	
  New	
  Media	
  World	
  
Speaker:	
  Professor	
  Yuezhi	
  Zhao,	
  Simon	
  Fraser	
  University	
  (Canada)	
  	
  
	
  
Abstract	
  	
  
China’s	
  media	
   and	
   intellectual	
   fields	
   have	
  most	
   often	
   been	
   studied	
   in	
   their	
   respective	
  
relationships	
  with	
   the	
   Chinese	
   party-­‐state.	
   This	
   talk,	
   however,	
   draws	
   attention	
   to	
   the	
  
increasingly	
  important	
  communication	
  politics	
  between	
  the	
  media	
  and	
  intellectual	
  fields	
  
in	
  China’s	
  brave	
  new	
  and	
  post-­‐reform	
  symbolic	
  environment.	
  The	
  first	
  part	
  provides	
  an	
  
overview	
  of	
  key	
  factors	
  that	
  have	
  shaped	
  the	
  evolving	
  politics	
  of	
  intellectual	
  publicity	
  in	
  
the	
   Chinese	
   communication	
   system,	
   including	
   media	
   commercialization,	
   the	
  
contradictory	
  developments	
  of	
  professionalization	
  and	
  corruption	
  both	
  in	
  the	
  media	
  and	
  
intellectual	
   fields,	
   the	
   increasingly	
   central	
   role	
   of	
   the	
   Internet	
   in	
   Chinese	
   public	
  
communication,	
  the	
  ideological	
  polarization	
  of	
  the	
  Chinese	
  intellectual	
  sphere,	
  as	
  well	
  as	
  
the	
   intensification	
   of	
   globalized	
   intellectual	
   flows.	
   The	
   second	
   part	
   offers	
   two	
  
contrasting	
   case	
   studies	
   and	
   discusses	
   signs	
   of	
   both	
   hope	
   and	
   despair	
   in	
   the	
   current	
  
modes	
   of	
   Chinese	
   media	
   and	
   intellectual	
   interaction	
   from	
   the	
   perspective	
   of	
   public	
  
communication	
   for	
  social	
   justice.	
  The	
   first	
  case	
   illustrates	
   that	
   the	
  right	
  academic	
  who	
  
not	
   only	
  dares	
   to	
   speak	
  out	
   at	
   the	
   right	
   time	
  but	
   also	
  has	
   the	
   skills	
   to	
   create	
   a	
  media	
  
event	
  has	
  the	
  potential	
  to	
  make	
  critical	
   interventions	
  in	
  major	
  public	
  policy	
  debates	
   in	
  
China’s	
   brave	
   new	
  media	
  world.	
   In	
   the	
   second	
   case,	
   however,	
   one	
  witnesses	
   how	
   the	
  
destructive	
   logics	
   of	
   media	
   sensationalism,	
   academic	
   corruption,	
   and	
   ideological	
  
polarization	
   have	
   intersected	
   to	
   spectacularize	
   intellectual	
   in-­‐fights	
   and	
   distract	
   both	
  
the	
   media	
   and	
   the	
   academy	
   from	
   engaging	
   the	
   public	
   around	
   the	
   urgent	
   political	
  
economic	
   and	
   social	
   issues	
   of	
   the	
   day.	
   This	
   has	
   brought	
   misfortune	
   not	
   only	
   to	
   the	
  
individual	
   scholars	
   involved,	
   but	
   also	
   to	
   China’s	
   already	
   highly	
   constrained	
   public	
  
sphere.	
  	
  
	
  
Professor	
  Yuezhi	
  Zhao	
  is	
  Associate	
  Director	
  and	
  Canada	
  Research	
  Chair	
  in	
  the	
  Political	
  
Economy	
   of	
   Global	
   Communication	
   at	
   the	
   School	
   of	
   Communication,	
   Simon	
   Fraser	
  
University.	
  She	
  is	
  also	
  Changjiang	
  Lecture	
  Professor	
  at	
  the	
  Communication	
  University	
  of	
  
China,	
   Beijiing.	
   Dr.	
   Zhao’s	
   recent	
   books	
   include	
   Communication	
   and	
   Society:	
   Political	
  



 

 

Economic	
  and	
  Cultural	
  Analysis	
  (in	
  Chinese,	
  Beijing:	
  Communication	
  University	
  of	
  China	
  
Press,	
  2011),	
  Communication	
  in	
  China:	
  Political	
  Economy,	
  Power,	
  and	
  Conflict	
  (Rowman	
  &	
  
Littlefield,	
  2008),	
  Global	
  Communications:	
  Toward	
  a	
  Transcultural	
  Political	
  Economy	
  (co-­‐
edited,	
  Rowman	
  &	
  Littlefield,	
  2008)	
  and	
  Democratizing	
  Global	
  Media:	
  One	
  World,	
  Many	
  
Struggles	
  (co-­‐edited,	
  Rowman	
  &	
  Littlefield,	
  2005).	
  
	
  
The	
  Media@UU	
   lecture	
   series	
   is	
   organized	
   by	
   the	
   Department	
   of	
   Informatics	
   and	
  
Media's	
   Division	
   of	
   Media	
   and	
   Communication	
   Studies.	
   In	
   addition	
   to	
   lectures	
   by	
  
representatives	
  of	
   our	
  own	
  department,	
   researchers	
   from	
  other	
  disciplines,	
   as	
  well	
   as	
  
well-­‐known	
  international	
  scholars,	
  present	
  current	
  research.	
  The	
  series	
  is	
  dedicated	
  to	
  
highlighting	
   research	
   on	
   media,	
   or	
   media-­‐related	
   issues,	
   from	
   across	
   the	
   broad	
  
intellectual	
  spectrum	
  at	
  Uppsala	
  University,	
  and	
  beyond.	
  It	
  focuses	
  on	
  contemporary	
  hot	
  
issues	
  relating	
  to	
  the	
  role	
  of	
  the	
  media	
  in	
  society,	
  such	
  as	
  for	
  example:	
  media,	
  conflict	
  &	
  
war,	
   online	
   politics,	
   online	
   economy,	
   Internet/social	
   media/web	
   2.0,	
   media	
   &	
  
globalization,	
  or	
  media	
  power.	
  
	
  
Organized	
  by:	
  
Institutionen	
  för	
  informatik	
  och	
  media,	
  medie-­‐	
  och	
  kommunikationsvetenskap	
  	
  
	
  
Contact	
  for	
  information	
  about	
  the	
  event:	
  
Prof.	
  Christian	
  Fuchs	
  	
  
christian.fuchs@im.uu.se	
  	
  
Phone	
  018	
  471	
  1019	
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Conference	
  “Global	
  Media	
  Worlds	
  and	
  China“	
  
	
  
Thursday+Friday,	
  October	
  6+7,	
  2011,	
  Ekonomikum,	
  Kyrkogårdsgatan	
  10,	
  Uppsala.	
  
	
  
The	
  Department	
  of	
  Informatics	
  and	
  Media	
  holds	
  an	
  international	
  conference	
  on	
  Global	
  
Media	
  and	
  China,	
  6-­‐7	
  October	
  2011.	
  The	
  event	
  is	
  organized	
  together	
  with	
  the	
  
International	
  League	
  of	
  Higher	
  Education	
  in	
  Media	
  and	
  Communication	
  (MLeague)	
  and	
  
the	
  Communication	
  University	
  of	
  China	
  (CuC).	
  
	
  
The	
  conference	
  is	
  financially	
  supported	
  by	
  Riksbankens	
  Jubileumsfond	
  (RJ)	
  
	
  
The	
  theme	
  of	
  the	
  symposium	
  is	
  “Global	
  Media	
  Worlds	
  and	
  China”	
  and	
  it	
  is	
  divided	
  into	
  
key	
  areas	
  of	
  presenations:	
  	
  
-­‐	
  Global	
  Media	
  worlds	
  entering	
  China:	
  the	
  role	
  of	
  global	
  and	
  international	
  media	
  in	
  China	
  
-­‐	
  Media	
  worlds	
  of	
  China:	
  the	
  transformation	
  of	
  the	
  media	
  landscape	
  in	
  China	
  
-­‐	
  China	
  entering	
  global	
  media	
  worlds:	
  Chinese	
  media	
  going	
  international	
  and	
  global	
  
	
  
Keynote	
  speakers:	
  
Prof.	
  Yuezhi	
  Zaho,	
  Simon	
  Fraser	
  University,	
  
Prof.	
  Daya	
  Thussu,	
  University	
  of	
  Westminster.	
  	
  
Prof.	
  Susan	
  Brownell,	
  University	
  of	
  Missouri	
  
	
  
Yuezhi	
  Zhao	
  is	
  Associate	
  Director	
  and	
  Canada	
  Research	
  Chair	
  in	
  the	
  Political	
  Economy	
  
of	
   Global	
   Communication	
   at	
   the	
   School	
   of	
   Communication,	
   Simon	
   Fraser	
   University,	
  
Canada.	
   She	
   is	
   also	
   Changjiang	
   Lecture	
   Professor	
   at	
   the	
   Communication	
   University	
   of	
  
China,	
   Beijing.	
   Yuezhi	
   has	
   published	
   extensively	
   about	
   the	
   political	
   economy	
  of	
   global	
  
communication.	
  Her	
  most	
   recent	
   books	
   include	
   “Communication	
   and	
   Society:	
   Political	
  
Economic	
   and	
   Cultural	
   Analysis“	
   (in	
   Chinese,	
   2011)	
   and	
   “Communication	
   in	
   China:	
  
Political	
  Economy,	
  Power,	
  and	
  Conflict“	
  (2008).	
  
	
  
Daya	
  Kishan	
  Thussu	
   is	
  Professor	
  of	
  International	
  Communication	
  at	
  the	
  University	
  of	
  
Westminster	
   (UK)	
   and	
   Co-­‐Director	
   of	
   India	
   Media	
   Centre,	
   the	
   world’s	
   first	
   academic	
  
centre	
  dedicated	
  to	
  the	
  study	
  of	
  media	
  in	
  India	
  and	
  its	
  globalizing	
  tendencies.	
  Daya	
  has	
  
published	
   extensively	
   in	
   the	
   field	
   of	
   global	
   media	
   and	
   communication.	
   He	
   has	
   for	
  
example	
   written	
   the	
   book	
   “International	
   Communication	
   -­‐	
   Continuity	
   and	
   Change“	
  
(2000)	
  and	
  edited	
  the	
  collection	
  “International	
  Communication:	
  A	
  Reader“	
  (2010).	
  
	
  



 

 

Susan	
   Brownell	
   is	
   Professor	
   in	
   the	
   Department	
   of	
   Anthropology,	
   Sociology	
   and	
  
Languages	
   at	
   the	
   University	
   of	
   Missouri,	
   St.	
   Louis,	
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   is	
   an	
   internationally	
  
recognized	
  expert	
  on	
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  who	
  has	
  done	
  extensive	
  research	
  and	
  fieldwork	
  on	
  
this	
  topic.	
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  is	
  author	
  of	
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  What	
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  Tobias	
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Abstract	
  	
  
Grand	
  visions	
  about	
  the	
  ways	
  in	
  which	
  the	
  new,	
  more	
  social	
  web	
  –	
  usually	
  referred	
  to	
  as	
  
the	
  Web	
  2.0	
  –	
  makes	
  it	
  possible	
  for	
  people	
  to	
  participate	
  are	
  not	
  exactly	
  hard	
  to	
  find.	
  It	
  
only	
  takes	
  a	
  few	
  quick	
  searches	
  with	
  any	
  of	
  the	
  available	
  search	
  engines	
  on	
  terms	
  such	
  
as	
   “social	
  media”	
   and/or	
   “Web	
   2.0”	
   and	
   “participation”.	
   The	
   hits	
  make	
   it	
   immediately	
  
clear	
  that	
  the	
  new	
  web	
  creates	
  a	
  lot	
  of	
  participatory	
  opportunities	
  for	
  almost	
  any	
  of	
  the	
  
roles	
   available	
   to	
   contemporary	
   human	
  beings	
   –	
   for	
   consumers,	
   citizens,	
   parents,	
   and	
  
pupils,	
  to	
  mention	
  but	
  a	
  few	
  of	
  them.	
  It	
  is	
  of	
  course	
  rather	
  typical	
  that	
  these	
  statements	
  
are	
   so	
   readily	
   available	
   on	
   the	
   “social	
   web”	
   itself.	
   As	
   such	
   it	
   is	
   also	
   possible	
   to	
  
understand	
  these	
  statements	
  as	
  somewhat	
  self-­‐centred	
  reflections	
  from	
  people	
  who	
  are	
  
actually	
  already	
  involved	
  in	
  (and	
  saved	
  by)	
  the	
  brave	
  new	
  world	
  that	
  they	
  communicate	
  
within.	
  	
  
	
  	
  
What	
   is	
   more	
   surprising,	
   however,	
   is	
   the	
   fact	
   the	
   rhetoric	
   concerning	
   “Web	
   2.0”	
   and	
  
“Social	
   media”	
   as	
   royal	
   roads	
   to	
   participation	
   has	
   been	
   able	
   to	
   gain	
   such	
   a	
   strong	
  
foothold	
  in	
  parts	
  of	
  the	
  academic	
  literature	
  too.	
  With	
  “parts	
  of	
  the	
  academic	
  literature”	
  I	
  
mainly	
   refer	
   to	
   those	
   theories	
   and	
   ideas	
   that	
   I	
   in	
   another	
   context	
   have	
   criticized	
   as	
  
“theories	
   of	
   the	
   media	
   ecology	
   of	
   participation”	
   (Olsson	
   2010).	
   Despite	
   internal	
  
differences	
   between	
   them,	
   the	
   authors	
   of	
   this	
   literature	
   have	
   an	
   important	
   common	
  
denominator;	
   they	
   draw	
   far-­‐reaching	
   conclusions	
   about	
   social,	
   cultural	
   and	
   political	
  
significance	
  of	
  the	
  possibilities	
  for	
  participation	
  offered	
  by	
  the	
  improved	
  and	
  –	
  hence	
  –	
  
more	
  social	
  web.	
  
	
  	
  
This	
  presentation	
  aims	
  to	
  critically	
  reflect	
  on	
  the	
  supposedly	
  (and	
  inherently)	
  social	
   in	
  
the	
   media	
   environment	
   brought	
   about	
   by	
   Web	
   2.0.	
   It	
   does	
   so	
   by	
   drawing	
   on	
   three	
  
different,	
  but	
  theoretically	
  interrelated	
  strands	
  of	
  research,	
  within	
  my	
  ongoing	
  projects:	
  
1)	
  It	
  illustrates	
  and	
  analyses	
  some	
  ways	
  in	
  which	
  users	
  participatory	
  practices	
  in	
  fact	
  are	
  
both	
   conditioned	
   and	
   formatted	
   by	
   producers	
   that	
   make	
   strategic	
   use	
   of	
   the	
   par-­‐



 

 

ticipatory	
   facilities	
   offered	
   by	
   the	
   internet.	
   2)	
   It	
   reflects	
   on	
   the	
   participatory	
  
opportunities	
  offered	
  by	
  Web	
  2.0-­‐media	
   in	
  the	
   light	
  of	
  a	
   far	
  more	
  established	
  form	
  for	
  
mediated	
   participation;	
   Swedish	
   letters	
   to	
   the	
   editor.	
   These	
   letters	
   represent	
   a	
   350	
  
years	
  old	
  tradition	
  of	
  offering	
  mediated	
  space	
  for	
  user	
  participation.	
  3)	
  It	
  reflects	
  on	
  how	
  
the	
   participatory	
   potential	
   in	
  Web	
   2.0	
   is	
   being	
   appropriated	
   by	
   and	
   creates	
   tensions	
  
within	
  local	
  newspaper	
  production.	
  
	
  
Tobias	
   Olsson	
   is	
   professor	
   of	
   media	
   and	
   communication	
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   at	
   Jönköping	
  
University.	
  He	
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  his	
  PhD-­‐thesis	
  at	
  Uppsala	
  University	
  in	
  2002.	
  Since	
  then	
  he	
  has	
  
been	
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   in	
   a	
   number	
   of	
   both	
   national	
   and	
   international	
   research	
   projects,	
  
mainly	
  concerning	
   new	
   media	
   and	
   citizenship.	
   He	
   is	
   currently	
   head	
   of	
   research	
   at	
  
Jönköping	
  University	
  and	
  project	
  leader	
  for	
  two	
  research	
  projects,	
  "Organized	
  Producers	
  
of	
  Net	
  Culture"	
  (Swedish	
  Knowledge	
  Foundation)	
  and	
  "User	
  Generated	
  Content"	
  (funded	
  
by	
  Carl-­‐Olof	
   och	
   Jenz	
  Hamrin's	
   foundation).	
  He	
   is	
   also	
   involved	
   in	
   the	
  European	
  COST	
  
Action	
  “Transforming	
  Audiences,	
  Transforming	
  Societies".	
  
	
  
The	
  Media@UU	
   lecture	
   series	
   is	
   organized	
   by	
   the	
   Department	
   of	
   Informatics	
   and	
  
Media's	
   Division	
   of	
   Media	
   and	
   Communication	
   Studies.	
   In	
   addition	
   to	
   lectures	
   by	
  
representatives	
  of	
   our	
  own	
  department,	
   researchers	
   from	
  other	
  disciplines,	
   as	
  well	
   as	
  
well-­‐known	
  international	
  scholars,	
  present	
  current	
  research.	
  The	
  series	
  is	
  dedicated	
  to	
  
highlighting	
   research	
   on	
   media,	
   or	
   media-­‐related	
   issues,	
   from	
   across	
   the	
   broad	
  
intellectual	
  spectrum	
  at	
  Uppsala	
  University,	
  and	
  beyond.	
  It	
  focuses	
  on	
  contemporary	
  hot	
  
issues	
  relating	
  to	
  the	
  role	
  of	
  the	
  media	
  in	
  society,	
  such	
  as	
  for	
  example:	
  media,	
  conflict	
  &	
  
war,	
   online	
   politics,	
   online	
   economy,	
   Internet/social	
   media/web	
   2.0,	
   media	
   &	
  
globalization,	
  or	
  media	
  power.	
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