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Digital Media & Society, a specialization within the Master’s Programme
in the Social Sciences, offers students advanced tools to understand
and analyze how digital media are shaping and being shaped by
the economy, politics, and culture in contemporary society. The
programme prepares students for work as digital media/Internet
researchers or digital media professionals.

The four core courses are:
Introduction to Information Society Studies
(semester 1)
Internet, Social Media and Society
(semester 1)
Cyberculture and Politics (semester 2)
Organizations and Communication in
Global Society (semester 2)
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APPLICATION
Autumn term admission only.
Application will be online
through the national website
www.universityadmissions.se.
Application deadline is January
15, 2012.

society studies or as a digital media professional in research organizations, private

ELIGIBILITY
A bachelor’s degree equivalent to
a Swedish degree of at least 180
credits (i.e. three years of full-time
studies), including at least 90 credits
of studies in social sciences or a comin Digital Media & Society.

FEES AND SCHOLARSHIPS
There is a tuition fee and application
fee for student who are not citizens
of the EU/EEA or Switzerland. For
these students the tuition fee for this
programme is SEK 90 000 per academic year. The fee for application to
Swedish universities is
SEK 900. Uppsala university offers a
few scholarships to cover the tuition
fee, see www.uu.se/scholarships.
The Swedish Institute also administers scholarships,
www.studyinsweden.se/scholarships.

All applicants need to verify English
attested by an internationally recognised test such as TOEFL or IELTS.
SELECTION
Selection will be based on previous academic studies and degrees
with emphasis on grades in relevant

Students should accompany their
application with a statement of
intent, in which they answer seven
questions.
CONTACT
Uppsala University
Department of Informatics and Media
Ekonomikum
Kyrkogårdsgatan 10
Box 513
SE-751 20 Uppsala
Sweden
www.im.uu.se
Göran Svensson
+46 (0)18-471 15 14
goran.svensson@im.uu.se

summary in English (1–2 pages) of a
www.uu.se/master
a statement of intent (3–5 pages).

boundless knowledge – the world awaits you
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